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O|AFZEOHE2IEIA (Decision Analytics)
HIZLIAAIZ2014(Business Simulation)
Zt2|2|H (Management Accounting)
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QIXXHRI HIOIEEA &2 (Introduction to HR Analytics)
BIGIOIERt AIMIE JHE (Big Data and New Product Development)

S2 * SSAEEHA (Supply Chain Analytics)
=822 (Financial Modeling)
B  HAE T=NIE (Capstone Project)
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Hzl2l(Principles of Accounting)
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AHIXIAZIREHS (Consumer psychology and behavior)
H2HE2E|(Brand Management)

PIELFRIZR(Human Resource Management)

2lE&l (Leadership)

* JIATHEE (Corporate Finance Theory)

* ZEEXIE(Investment and Securities)

* O ARBEOHEEIEIA(Decision Analytics)

e HIZLIAAIZHI0IM(Business Simulation)

« 212131 H(Management Accounting)

* HERIEZ4 (Financial Statements Analysis)

e HIZLIA OHEEIElA SHAIZH(Business Analytics & Innovation Management)
e HIZLIA HIOIE OHE2IEIA ZIA0If(Current Issues in Business Data Analytics)
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o =2 AN JI=IHE(Introduction to Global Healthcare Technology)

o AATIHE AAHIH AIAE! HE At 217 (Clinical Case Study for Healthcare System)

* =ZLH QIZT1J] 2IS1JH A Tl 2 M 4 2t2|(Medical Devices Regulatory in Korea)

« 0|2 J|=SHAMAYH(T)(Management of Healthcare Technology Innovation 1)
 O|ZJ|=HHAMAA(2)(Management of Healthcare Technology Innovation 2)

* O|ZJ 7| HAIAY MBI TENME (Medical Device Innovation Management Project)
o AMBSH-HRATHIAR T ZNE (Industry-Hospital Link Project)

o FIAHIN E1 X EESt &H|(Patent and Standard for Healthcare System)

o AH I MIZ MHIA OHIE (Product Service Management for Healthcare)

o Xl IS8 2AHI JIFZEFENSustainable Management Strategies of Healthcare Companies)
* 9|2 JIEEBYZE(Medical Device Quality Management Theory)

* O|ENHAHIE (Pharmaceutical Marketing)

o FIAHIH MAHEMZ(Healthcare Industry Policy)

o O|Z4H[Xt 24(Medical Customer Analytics)

* O|9FZ Tt M2H(Developmental Strategy for Excellent Drug Products)

o LEEXQF NHAISIAA(Old-age Security and the Elderly Market)

« O|ZAHRATEIHIOIEI(Big Data Analytics in Healthcare Industry)

o HEO|ZAAO| 0l5H(Understanding Healthcare Innovation)
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o ZEIHSEA(Organizational Behavior)
 THE2t2l(Principles of Finance)
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o 2¥2tE|(Principles of Operations Management)
* 3|HIR2I(Principles of Accounting)
* APFEEZ(Principles of Management Information System)
o AHIXHA 2| S (Consumer psychology and behavior)
o HEHE 2| (Brand Management)
« QIMXIRIZIE| (Human Resource Management)
« 2|Ei&l(Leadership)
* JIFMEE (Corporate Finance Theory)

HIZLIA &3t .
* SEEXIE(Investment and Securities)
* O AFREEHEEIEIA(Decision Analytics)
* HIZLIAAIZHI0I&(Business Simulation)
« 2i2|3|H (Management Accounting)
o HEXEE4M(Financial Statements Analysis)

N e HIZLIA OHEEIElA SHAAA(Business Analytics & Innovation Management)
e HIZLIA GIOIE OHEEIElA £[A10l4(Current Issues in Business Data Analytics)
o J|AT AN EAMERHI(Entrepreneurship & Startup Ecosystems)
o AEIEQ HIXLIA PE S#ATEIKStartup Business Model Innovation & Evaluation)
AEIEH o AAEXIRL EM EMIE (Entrepreneurial Investment & Policy Trends)
A I0IE] o AEIES] JIKIEIIRL £XH2 A (Startup Valuation & Investment Analysis)
Egt * AEIES] X} OJARZE (Startup Investment Decision-Making)

o HIX{24(Venture Lab)

o HAEX iEAE(Field Practicum in Startup Investment)




DONGGUK MBA

a0
OH
K0
r=




HelZE

HI

—_
e

]
i
02

HIZLIA J1Z=

°
[

HIEIZIZ(Principles of Marketing)
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o
o

=y

H

222 (Principles of Finance)
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4EHZ(Principles of Management Information System)

HIZLIA &zt

* AHIXIAIZIRIES (Consumer psychology and behavior)

o HEHE 21| (Brand Management)

* OIFRIRIZHE| (Human Resource Management)

« 2IE&l(Leadership)

o JIHHE=
* ZEIEXIE(Investment and Securities)

* O|AFRZEOHEEIEIA (Decision Analytics)

* HIZELIAAIZEI0IM(Business Simulation)

* 22I3|H (Management Accounting)

(Corporate Finance Theory)

* 2R EE4M(Financial Statements Analysis)

e HIZLIA OHEEIEIA SAIEA(Business Analytics & Innovation Management)
e HIZLIA GIOIE OHEEIEIA £[A10l4(Current Issues in Business Data Analytics)
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¢ AlLI2IQ H& HIFY (Scenario Nutshell Technique)

» S010l= HIZLIAQL B (Performing Arts Business & Management)

* E3lI=BY HRZLIAIOIM(Communication for the Culture and Arts Business)

o BXIZARAN }2§°‘7‘1EF(MUS|caI Industry & Management Strategy)

o CIXIE 2HIX T2l JMIEC] 0lsH(Understanding the Planning and Production of Digital
Content)

o K-2HIX FMeaf} 5tz HIELIA ZY(K-Content Strategy and Hallyu Business Management)

o =22 Al K-2&tt st 23t 21JI(Reading K-Literature and Hallyu Culture in the
Global Context)

 MIHIKI= AR 21 KD | 22t=E(Clobal History of Arts and 2 1st-Century Cultural Discourse)

 =OICI0 AICHO! 0ll= 1t stz 23t E&(Art and Hallyu Cultural Policy in the New Media Era)

o St=ZQt AEL|EIZ!(Hallyu and Storytelling)
o 211 23R4} ZEIX JHZH(Buddhist Cultural Heritage and Contents Development)
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o ZEMHS 2 M (Organizational Behavior)

* JH22t2|(Principles of Finance)

o 282t7| (Principles of Operations Management)
* 3| A[ZI2|(Principles of Accounting)

« BUFEHE(Principles of Management Information System)

HIZLIA &3t

o AHIXRAIEIRIHS (Consumer psychology and behavior)

« HEHE21E|(Brand Management)

¢ QIFRI2IEE|(Human Resource Management)

« 2|Ci&)(Leadership)

o J|ATHEZ
* ZeIEXIE(Investment and Securities)

* O AFRZEHEEIEIA(Decision Analytics)

* HIZELIAAIZHI0IM(Business Simulation)

« 22|12 HI(Management Accounting)

* HE2RHIEE4 (Financial Statements Analysis)

(Corporate Finance Theory)

e HIZLIA OHEEIEIA SAAA(Business Analytics & Innovation Management)

e HIZLIA GIOIE OHEEIElA %[l Ol (Current Issues in Business Data Analytics)
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o ATLAMA Ol6HR SEHDynamics of the Sport Industry)

o AXLX HEHEQ} 2tF M2KSport Branding and Audience Strategy)
o ALK MZSIR} &0 244(Sport Fandom and Engagement Analysis)
o ATX HRLIAHIOM

o ALK AIA 22| M2H(Strategies for Sport Facility Management)

HMeHCommunication Strategies in Sport)

e ALK Bl 21 &H HM2HTeam Operations and Practice in Sport)

o AILX £0IAR0 2 M2HRevenue Models and Operational Strategy in Sport)
= NIt 7 (Clobal Sport Institutions and Governance)

o AR AMAHO| 0|40} Sk |(Contemporary Issues and Innovation in Sport)

o =l AXX OHIE 2 25 (Managing Global Sport Events)

o ARLX ST |2l AlESHINnNovation Planning and Business in Sport)

o ATIROQL | |A ARAO| 88(Integration of Sport and Wellness Industries)
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 IHIE! (Principles of Marketing)
o ZEHS2M(Analysis of Organizational Behavior)
« 22t2|(Operation Management)
« 222 (Financial Management)
* 23| (Financial Accounting)
* Business Persuasion and Negotiation
=EXIE (Investment and Securities)

. /\I:IIIP*'EIQPHE(Consumer Psychology and Behavior)
o BARZ2MUO|ARZE (Decision Making with Business Data Analysis)
* ZIMHIZLIAEET = (Emerging Topic on Business Information Technologies)
« 2ig|3|H(Managerial Accounting)
o MEFMOIXMTLRIZIE| (Strategic Human Resource Management)
* Practical Leadership and Management
« BP2AMNT AT K (Business Analysis and Valuation)

« AAEH(Business Statistic)

e Economics
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Accounting Management Information Systems

242 Ph.D. E31H Ph.D. Z33| Ph.D. M2 Ph.D. 24" Ph.D. HA% Ph.D.

(=1
(Seoul National ~ (Seoul National ~ (Univ of lllinois) (George (KAIST) (Purdue Univ)
Univ) Univ) Washington Univ)

e
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Management Global Business
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£2|7] Ph.D. ZHZ Ph.D.

Karin McDonald 0|ZIA Ph.D. : )
(Univ of Edinburgh) (Dongguk Univ) (Dongguk Univ)  (Seoul Natlonal
Univ)
Global Healthcare Startup Accelerator Global Sports Business
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